
Dominik 
Wróblewski 
Creative Director with 25+ years of experience crafting brand-
defining experiences, driving strategic innovation, and leading 
cross-functional creative teams.

CORE COMPETENCIES 
•	 Creative Direction and Strategic Vision
•	 UX/UI Design Leadership
•	 Brand Development and Positioning
•	 Design Thinking & User-Centered Strategies
•	 Digital Marketing and Campaign Strategy
•	 Video & Motion Design
•	 Cross-functional Team Leadership
•	 Stakeholder Engagement and Collaboration

TOOLS: 
•	 Design: Figma, Sketch, Photoshop, Illustrator, InDesign, 

Adobe Dimension
•	 Prototyping & Motion: Figma, After Effects, Adobe Premiere
•	 3D & AI-Generation: Blender, MidJourney
•	 Collaboration Platforms: Mural, Microsoft Teams, Jira



Personal milestones 

3 Conferences, Hackathons, 
Meetups - A Journey of Innovation 

Crossing Oceans, Connecting Ideas, 
Creating Impact 

Transformative UX/UI Leadership 
During Challenging Times 

1000 ideas 12 000 miles 100% growth 

Founded and scaled from 100 to 700+ participants, hosted 
52 speakers, delivered a keynote presentation, organized 
36 talks, and managed a global hackathon resulting in 
9 innovative applications. Strengthened skills in public 
speaking, strategic leadership, event planning, and 
community building.

This is more than an event— it’s a movement driving  
the way forward. 

Led UX/UI design for Air Canada’s digital ecosystem—used 
by millions globally—prioritizing accessibility and usability 
to ensure inclusive experiences. This marked a milestone, 
shifting my role from executing design tasks to making 
strategic decisions with tangible global impact.

Where else would you find such a diverse range of users  
to design for? 

During the challenging pandemic year of 2020, I had the 
pleasure of collaborating with an exceptional client— in-
telligent, precise, and deeply aware of their goals. 

This experience marked my first major project as a UX 
designer, where I led the UX/UI stream for several months. 
It was an incredible learning opportunity, reinforcing the 
value of hands-on experience through practice, iteration, 
and collaboration. 



I apply the LUMA methodology in my projects, empowering 
teams to drive impactful design thinking solutions. 

I believe in and practice 

Design Thinking 



Selected projects 



MY ROLE: 
Art Direction / Creative Direction 

PROJECT LENGTH: 
8 years

PROJECT OVERVIEW 
Led creative direction and visual execution across 
internal and global marketing initiatives. 

Delivered campaign assets, executive storytelling 
frameworks, and content systems supporting field 
enablement and brand consistency.





Digital Report



Digital Report



MY ROLE: 
Art Direction, Wireframing, Interface Design, 
Interactive Design, UX, Accessibility 

PROJECT LENGTH: 
1,5 year 

PROJECT OVERVIEW 
Led UX/UI design and visual execution for Air 
Canada’s complete digital ecosystem (Android, 
iOS, Apple Watch), significantly increasing user 
engagement and improving accessibility.



From dreaming about a destination to landing safely and beyond 

INTERACTION 
DESIGN 

STYLE-GUIDE 
DESIGN 

ACCESSIBILITY 
TESTING 

CUSTOMER JOURNEY 
MAPPING 

PERSONAS 
DEVELOPMENT 

IDEATION 
WORKSHOP 

STRATEGY 
WORKSHOP 

UI/UX DESIGN PROTOTYPING 







MY ROLE: 
Art Direction, Wireframing, Interface Design 

PROJECT LENGTH: 
6 months 

PROJECT OVERVIEW 
Redesigned MSC Cruises’ global B2C digital 
experience—including web and mobile—resulting 
in increased user satisfaction, smoother customer 
journeys, and higher online bookings.



STAKEHOLDER 
WORKSHOPS 

INTERACTION 
DESIGN 

STYLE-GUIDE 
DESIGN 

UI/UX DESIGN PROTOTYPING 









MY ROLE: 
Art Direction, UX, Motion Design

PROJECT LENGTH: 
2 Years 

PROJECT OVERVIEW 
Infinity was a pioneering brand and global service by 
MetLife, designed to allow users to record important 
memories on the fly while securely storing critical 
digital assets and documents. 

The mobile user experience and platform were 
meticulously defined alongside the brand and 
the back-end technology that powered it. The 
crossplatform app was successfully launched in 
the US, Asia, and South America. 



STAKEHOLDER 
WORKSHOPS 

INTERACTION 
DESIGN 

STYLE-GUIDE DESIGN UI/UX DESIGN PROTOTYPING PERSONAS 
DEVELOPMENT 

CUSTOMER JOURNEY 
MAPPING 







MY ROLE: 
Art Direction, UX, Motion Design

PROJECT LENGTH: 
6 Months 

PROJECT OVERVIEW 
SCI was looking to streamline a slow and outdated 
paper-based pre-need sales engagement to boost 
revenue and improve customer experience. 

We created a new mobile platform that leads sales 
agents and clients through the pre-need funeral 
planning process. 



STAKEHOLDER 
WORKSHOPS 

INTERACTION 
DESIGN 

STYLE-GUIDE DESIGN UI/UX DESIGN PROTOTYPING PERSONAS 
DEVELOPMENT 

CUSTOMER JOURNEY 
MAPPING 





MY ROLE: 
Art Direction, UX

PROJECT LENGTH: 
6 Months 

PROJECT OVERVIEW 
Our mission was to rethink, redesign, and improve the 
website for Centrica, a leading British multinational 
energy and services company. 

The project centered around creating a seamless, us-
er-focused digital experience aligned with Centrica’s 
business goals and customer needs. 





MY ROLE: 
Art Direction, Motion Designer 

PROJECT LENGTH: 
6 Months 

PROJECT OVERVIEW 
Creating and animating series of multimedia ki-
osks with instructions and tutorials for new Al Rajhi 
E-branch. 

As creating digital experiences like digital walls, touch 
screen applications for tablets and interactive kiosks. 





INTERACTIVE TOUCH SCREEN 



INTERACTIVE TOUCH SCREEN AND TABLET 



MY ROLE: 
Art Direction, Motion Designer

PROJECT LENGTH: 
1 Month

PROJECT OVERVIEW 
Designed and produced a series of dynamic 
animated films for Burger King’s Wszechburger 
advertising campaign with agency K2, enhancing 
customer engagement through captivating 
storytelling and vibrant visual interactions.



IN-STORE DISPLAYS



IN-STORE DISPLAYS



MY ROLE: 
Art Direction, Motion Designer, Programmer 

PROJECT LENGTH: 
2 Years 

PROJECT OVERVIEW 
Designed and implemented interactive multimedia 
kiosks for Nokia product launches, enhancing 
customer engagement through innovative digital 
interactions.



MULTIMEDIA KIOSK 



MY ROLE: 
Creative Direction 

PROJECT LENGTH: 
5 years 

PROJECT OVERVIEW 
Executed comprehensive rebranding and reposition-
ing strategy for Ekoplast, successfully expanding its 
market presence across France, Germany, Italy, and 
the Nordics.

Already established on the French market with some 
brand presence, they needed to start fresh, and 
strengthen French one, make the impact on the oth-
er markets including Germany, England, Italy and the 
Nordics, with no plan. That’s where I came in… 



INTERACTION 
DESIGN 

STYLE-GUIDE 
DESIGN 

UI/UX DESIGN REBRANDING IDENTITY 
DESIGN 

PERSONAS 
DEVELOPMENT 

USER 
INTERVIEWS 

QUANTITATIVE 
RESEARCH 

CREATIVE STRATEGY 
POSITIONING 

CUSTOMER JOURNEY 
MAPPING 



WHY REBRANDING? 

There are many reasons for rebranding, 
in our case it was the following: 

1.	Ekoplast wanted to attract a new audience. With new 
factory being planned, they needed strategy to go to 
new markets. Become international brand. 

2.	Ekoplast needed to strengthen the French, already 
established presence and differentiate from the rest 
of the competitors, both local and international, in-
cluding polish. 

3.	Ekoplast brand didn’t reflect their current offerings, it 
felt old and outdated, some of the competitors used 
similar components and names for their products 
making it difficult to stand out.





Windows and Doors Magazine



Windows and Doors Magazine



Rollups



MY ROLE: 
Art Direction, UX

PROJECT LENGTH: 
3 Months 

PROJECT OVERVIEW 
Rethinking, redesigning and improving The 
website of a polish shoe company, zebra. 

Zebra is a place where you can find the best shoes 
created by famous manufacturers from all around the 
world. 





MY ROLE: 
Founder, Organizer, Speaker, Art Director

PROJECT LENGTH: 
5 Years

PROJECT OVERVIEW 
Initiated and led a large-scale conference 
series blending design, technology, and 
future thinking. Directed one full edition  
end-to-end and spoke at another. 

Gained hands-on experience in program 
curation, team leadership, public speaking, 
partnership building, and cross-discipline 
collaboration—strengthening both creative 
and strategic skills in a real-world, high-stakes 
environment.



I worked for... 

Presented projects are just a small selection from 
of all clients I had pleasure to work for for over 25 
years now. Here is more detailed list. 



Get in Touch
mobile: (+48) 502 123 353

email: mail@dominikwroblewski.com
www.dominikwroblewski.com

http://www.dominikwroblewski.com

